


infographics & icons

COPENHAGENIZE infographics, icons, type

Infographic and icons created
for a benchmark document

I designed, which shows

the current strenghts and
weaknesses of the French
Grand Est region’s biking and
intermodality system.




above Inforgraphic showing bike share programs in the Grand Est region. bellow Inforgraphic
explaining the biking infrastructure of the Grand Est region with custom icons.



UNICEF

custom icons

Set of icons representing innovations created by the Product Innovation Center at UNICEF
in Copenhagen. None of these products or processes had digital representations; I worked
closely with project managers to create the most accurate icons possible.

Icon for the Disability-friendly Squatting Plate Add-on, a
modular latrine that attaches to standard squating toilets and
allows children with disabilities to use them.

Icon for NASG (Non-pneumatic Anti-shock Garment), a
compression suit that prevents post-partum hemorrhage
for women giving birth in rural areas, where access to
comprehensive care is limited.



visual identity

ANDY RICHTER

brand identity, graphics, kickstarter campaign

Visual identity and graphics for photographer Andy Richter’s successtul Kickstarter
campaign, which he launched to fund the publication of Serpent in the Wilderness, a
photography book exploring the essence and diversity of yoga.



PLASTIC FREE FRIDAYS

art direction,
photography,
graphics,

instagram campaign

Work for the NGO Plastic Free
Fridays, which strives to reduce
plastic pollution in the ocean by
having people pledge not to buy

plastics one day a week.

[ created the bottle on the right
with pieces of plastic I found on

my local beach.



FIELD

art direction,
artworks,
instagram campaign

Cover for Field’s last ep, dusk.

Instagram story featuring the artwork for the
ep’s single, girl. Both photographs are from a set
of film rolls shot in Los Angeles.



LA LUZ Brand Identity for La Luz, a project for a clothing series inspired

brand identity, by my home spot on the western French coast. Ironically, there

logos arc hardly any waves there—we often have to drive out to catch
good surf—Dbut it’s always a good time. The logos are a playful take
on current SoCal surf branding trends.
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clients —
Executive Speaking
James Blake

Poster designed for Executive Speaking, a Minneapolis-based company that creates
public-speaking workshops for C-suite executives. next page Unused poster with custom
typography for an upcoming James Blake DJ set.






Cover for my poetry chapbook, Il faudra repartir, centered around traveling and self-
reflexion. The base map was created by reversing the colors of a public domain USGS
1885 map of a part of Utah.



Map of the French Alps made for my photography website, with geographic features
and names, highest peaks graphic, and my favorite runs. Created with satelitte data
and local datasets using QGIS, Photoshop and Illustrator.



clients — Copenhagenize; Universily of
Michigan-Dearborn & National Geographic

left Thematic map showing bike parking
and train stations across the Grand Est
Region in France, made for urban design
firm Copenhagenize.

bottom Map of Mongolia for an ongoing
project and upcoming scientific paper
on melting glaciers in the country.



Map of the Aravis mountain range in the French Alps showing main peaks and a

few refuges and lodges, inspired by old USGS maps.



illustrations ...

Moonlight flight, a digital illustration inspired by the song “asturias” by Oklou.

Digital illustration of a
mountain, used as my
website’s logo.



above Work in progress, part of an ongoing series of landscapes inspired by
songs and their waveform. Here, “Boy 1904” by Jonsi & Alex. below Digital
illustrations created around the subject of exploration in the mountains.



My photography
website, created with
Wix. [ used their drag—
and-drop function

in conjunction with
HTML on blank pages.
The website is intuitive
and user-friendly,

yet retains a clean,
minimalist feel.



above A "news" section on my website's landing page. below Clippings of different
websites I've co-designed and maintained, on both common CMSs like wordpress and
dedicated ones like UNICEF's website. I have worked with HTML, CSS, PHP, Javascript
and custom drag-and-drop interfaces.



COPENHAGENIZE
layout, design,
copy editing

Pages from a benchmark
document about biking

in the French Grand Est
region.

above A design solution
to scamlessly integrate
Grand Est's colors to the
layout.
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Series of images
blending multiple
photographs of
Icelandic landscapes
and digital lighting,
The series evokes
remote lands where
humanity is no more
and only remain
artificial beacons of

light.



skills

useracor /111111111111
Photoshop — ////////1/
InDesign 11T

Working knowledge of HTML, CSS, PHP,
Javascripe, as well as most CMSs.

contact

2901 Knox Ave S #7
Minneapolis, MN 55408, USA

+33 7 68 92 76 27

marinmstefani@gmail.com

marinstefaniphotography.com


https://www.marinstefaniphotography.com/
http://marinstefaniphotography.com

